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The goal of this workshop is to bridge the generational gap of social media and disaster preparedness and provide a variety of viable solutions that have been successful domestically and internationally. Three presenters present their perspectives across genders, generations, and the globe.

FACEBOOK

As the director of development and a 21-year-old student at the University of Oklahoma, Greg Blumberg creates and posts weather related forecasts on his Facebook for his 700+ listeners. Of these listeners, about 500 are ages 18-24 years old (mostly students of the University). Since this is one of the most common supplemental methods of communication for this age group, this is an excellent method to introduce them to world of Emergency Management. 

The essential benefits of Facebook are that it appeals to this group is ease of use, additional method of communication, assists in event planning, maintain/creates connections with friends, and is an alternative to the cell phone. Alternatively, users must exercise discretion when using this medium to determine what is good and bad in the short and long term, particularly when it comes to preparing for a career and how one can be perceived. Once data or pictures are posted, they are on the internet forever. The recommendation moving forward is that users utilize the security controls available on Facebook and strive to keep their personal and professional lives separate. 

THE SNOW PROJECT AND TWITTER

On February 11, 2010, one person sent out a tweet (140 character message, see www.twitter.com) stating that every state in the US had snow. Within 24 hours, all major news outlets were reporting this story and over 1000 photos reflecting this phenomenon had been submitted to these outlets. 

Twitter has been proven to be beneficial because people trust each other. The information that is shared brings about social awareness. It promotes the idea that, “my friends are doing it, so should I”. One of the most commonly known elements of twitter is the hash tag (#text). Each hash tag is created by the user and acts as a subject or header. Examples include #Femahighered, #oilspill, and #wxreport (used by the weather service to share information quickly). 

The one major concern with the use of social media such as Facebook and Twitter is the promotion of incorrectly spelling words as a means to quickly send a message. The generalization is that millenials (those born between the 1980s and the 2000s, see http://en.wikipedia.org/wiki/Millennials). Their use of modified text (ttyl=talk to you later, thx=thanks) has carried over from their casual conversations with friends into business related emails with prospective employers. 

KIM STEVENS

USHAHIDI-CROWD SOURCING CRISIS INFORMATION

Ushahidi (http://www.ushahidi.com/) is a social media project created by Ory Okolloh, a Kenyan lawyer living in South Africa. The purpose of the project was to give Kenyans a voice in reporting events (positive and negative) in their area as it occurs. The mediums available include the internet, twitter, or cell phone. Essentially, people send a text stating what the event or incident is and volunteers place the event on a map that can be seen by others. This allows everyone to quickly and easily see what is going on in an area to find out if they need to avoid the location or go near it as they plan out their daily events. The medium has promoted conversation among locals to discuss local events such as violence.

The software is open source and available for free. It was used by the Tuft University’s Fletcher school to assist in the relief effort for the recent earthquake in Haiti. Users were directed to send messages to #4636 and could set up Skype calls and chats (phone conversations and chat over the web, see http://www.skype.com/intl/en-us/home) to post their location and what they were seeing. SMS (short message service, see http://en.wikipedia.org/wiki/SMS) texts were sent as an alternative to hard lines that were down as a result of the earthquake. The maps were beneficial to those outside of Haiti to assist in the relief effort to determine the best location to send volunteers. 

HOW SOCIAL MEDIA IS USED IN EMERGENCY MANAGEMENT

When receiving raw data from a variety of sources, it is difficult to determine the validity of the source and the information received. To correct for this anomaly, when three messages are received from the same location with similar content, it is accepted as a valid event. This process is called intelligence gathering. It uses raw data and analyzes it to create intelligence to be used by Emergency Management personnel in the mitigation of an event. There has been a movement toward the use of mathematical models analyze the gathered data to minimize create efficiency (see http://swift.ushahidi.com/extend/) particularly for large-scale events. 

DOWNSIDE OF SOCIAL MEDIA WHEN USED WITH THE PUBLIC

The federal government used Facebook as a public media outlet to provide an update on the oil spill in the Gulf of Mexico. The government showed what was going right with the event and received negative feedback from locals who were directly affected in the form of “colorful language”. One must be aware of the consequences of engaging the public because without the proper filters and controls in place, these messages can be posted and seen by all. In some cases, these comments can result in negative outcomes that cause more harm than the intended good in creating the medium. The goal is to reduce hysteria rather than promote it.

CLAIRE RUBIN-THE RECOVERY DIVA 

The recovery diva looks to use social media despite the perception that it is time consuming and the difficulty in measuring its value. As a senior, she prefers traditional media but has learned to adopt social media and put her own personal spin on it. She worked with the Berkeley Electronic Press (http://www.bepress.com/jhsem/) to provide free, peer reviewed, digital articles on the web. User are able to access articles written in the last seven years and authors are able to get emailed reports of the number of readers of their articles. Its main competitor is the Journal of Emergency Management. Disaster recovery resources (http://disasterrecoveryresources.net/) is an online repository of links, citations, and community related recovery sources. 

THE RECOVERY DIVA (www.recoverydiva.com)

On this site, Claire provides a variety of resources on Emergency Management including a blog, articles, long term recovery, implications, etc with the intention of pointing people to sites to assist in their academic and community based disaster needs. JHSEM (Journal of Homeland Security Emergency Management) is available on Facebook and currently has about 500 users and promotes interest in the area of Emergency Management. The blog has received about 3000 hits in just a few months. 

WORLD BANK INTERNATIONAL SCIENCE CONFERENCE (understandrisk.org)

This is an annual gathering of seismologists, those from the fields of crisis and disaster management, and a group called Random Hacks of Kindness (group of computer hackers). The goal of the group is to define, measure, and understand risks. The benefit of the group is that it has a diversity of perspectives (those affected by risk and those who create it) to discuss issues in the field and determine solutions and best practices. 

